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Rosy Future

Books on personal finance and investing are rebounding
as Wall Street rallies and corporate earnings climb
by Karen Holt

0 UNTHERSTAND THE CURRENT g 1E:||.1|'| ach the financial advice arem waths
market  for personal - finance category a sense of cantion, il not skeptictsme In the
CIDSEUP wrdls ol Crown publisher Steve Ross, “1 don’t
anticipate seeing any kind of boom in the book
market tplace hHll.Ih:' the tech-nrkel—in
m l'lrlllll l"lll] B0 wrong, Then Fusesel beowann an the “ge '._-.-.||r|||rr-_'||'. rnich am
the bubble burst iwto a bafflige |Hil|1||l.'u| tlis- personal fimance book, no matter how kooks
ippointment. 1t was too painful to even think EUSIHESS the wnderlving theory, found @ st foothald
ibaut past mistakes, ket alone buy a book that would serve | il sold in gratilving nonbers
as a remiinder, Disillusioned romantics hunkered down I'he new and the radical have lost their altrction. Now
ind refused to go out on a Saturday night. In their dis ap- it’s all about caming remlers” trust Tt means well-estab-
peinted funk, they Tet mtual fund statements pile up on- | lished names, strategics that meet the commensense test and
apened on the bitchen counter avoiding unrealistic promises. And il its all o life less sevy
Now it's time 1o trust again, Or s it? As we o bo press, the | than ol vsed (o be, ot least In:|.|:."n mvestors— like our wisod-
scandal i mones miarket fund sanageanent bues jost broken, up, middle-aged II'-"l'-I}“-Hl‘-—III.I-'. stand a much belter
1 story that will continne to untold, Sall, if the recent Wall | chance of finding something that will werk in the long nin
Street rally -|-||'||‘"'\-ll'll.."LIFTLHI!.I“.'l.'.llII!:ILL‘-l.ll1l'!ill'll.'.lll.r||.'\.|.|-
uals might just have that muach mwore resoon o fock o per- | Whem Do You Trust?
sl finanee books for advice, giving same pep bo a market | 'Talk to any 11||||||\|‘;¢_‘[ of peisonal linance books a

hooks, think of mid-life second
narriiges. The late "gos were the
tlass of t||r|F'|| g lirst loves, when

id the

thuat has he T SIIER i tor the past hwo conversation is likely bo Eel aroin |
WeulTs, I-'II'""ll:'MIIFII'\llL'I:i.'II.-III:' If rich is better, titles such as these help point o the importance of brands. That's

the way (Portfoliie, Dearborn Trade, Broadway). true in several book caleraries, bt

Bosok Burvers po ot will onee

Movember 1o, 2005 « PuBLISHERS WEEKLY 29



powhere more than
with thas cne aned nev-
more than now

category
closeup

. [ el
“It's |_u_'r'||1!q » MOneY
that  we're
bt parling wilh
Business anal veu don't want to

take advice from someone m whom veu

| oo thvee vt peoswerbul s mpersonal bi-

e, the seties Dt staried in 1giy7 I-'l-il|l

| Robert Kivosaki's Rich Dad Poor Dad
[ Last month saw the publication of Kich

talking |

Dud’s Swecess Storres; Rea! Life Stories

| frome Real Life People Wha Falfowed the

don't have brust,” sys Ross, “They lave o |

b a track record and an impeccable an
thiorits,”

I '-.r Crown, that tmsted someone s
Charles Sehwab. Nextmonth the pullish-
er's Three Rivers Press impont is refeasing
1t Pays to Tarfl: Hew ta Have the Esserttial
Comersalions with Your Family Abont
Mortey and Trvesting, coaathored s
Seliwab amad Lis davghiter Carrie Schiwab-
Pomerante. That will he fallowed m June
b Coharles Scharh's New Ghude o Frean-
cral rlJLll{'lrJ\'rlJ\'rll.t {:-urﬂp]-;'!t'l"l' Revised ard
Upduted. Practical Sodutions far Busy Feo
ple. This updated version of the Rraneil
i e jots  hestseller refllects the
queasy nde mvestors have been on and, i
a noed b the reticence many still feel aboul
petting back st the ouecket, warmes that the
higgest risk s not doing sinthing

|:'|'|||p|_;- |{1|||||1_'|. group ].llll.l]lslh.'l of M-
Coraw-1hill, agrees that the cotegory s
coming back, it not with anvthing close
e thie 2eal of r_|||.' I, HI:' MIVE hramds
will dominate more than ever as puhlish-
Crs COmy i foor s et b a [M'I’:‘I.i]:l'u Perina-
pently shrunken market. MoGraw-1111 15
pusitionig Willim O/ Neil, founder and
chairman of hivestor’s Business Daily, as
one of its |ri|_;t_;|'~t hrands, (Y Meils Previons
books tnclude How te Make Monev m
Stocks and 2y Lsseridiil Lessores for lnvest-
ment Success, Ruppe | tells PAY than the an-
thor's latest title, last month’s The Suc-
cessfed Tnvestor: Whai So Mallion f':ur,ru'r
Need o Kuow to Invest Profitabdy and
Avoid Big Losses_ is the response to those
Ao il o sl lost meare Sl Tadf the
wealth dus g the stock market bust

|'."|-'|:1j_:h “hrand”™ FLrn b r.||:|_1. rebers boan
nethar, there are i e cases wshibolieons
with enough cachet o carmy the same aw-
thority. Such s the case, savs Ruppel,
with financial research and ratings come-
pany Stanbird & Poor's —which also
happens to be part of the MeCGraw-1hll
£ OIpanIes Fagnnaly, This manth MeCraw-
Hill “Trade s publishing three S&F
ginides; The Standard & Pour's Guide (o
Saving and Investing for College, The
Standard & Poor’s Guide fa Lang-Termn In
vesting and The Standard & Pour’s Guide
ferr the New Investor

Wirner Boaks continues ta explait ane
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Rich 1dad lessons by Kivosaks with
Shuron Lechter: due in Mav frome that
due are Rich Dad Poor Dad for Teens
iwhat's a brand these deyvs without a teen
title™) and Rich Dad’s Whe Took My
Monev: Wiy Slow Investors Lo aned How
Fast Monev Wins, The latter title tells
readlers how 1o stop depending on an em-
plover and support themselves through in-
vesting, becoming self-emploved or stan-
ing their own business —something tha

bas particnlar ressaamee danng the oo
rent “jobless” economie recovers, " Nore
than just going out and making money,
peaple want to be ther own bos,” savs
Warner excoutive editor Rick Wallf "He'
giving people the hope and promise of be
|'|||_E 1‘”.-'1'\ |.|..”'\ nll!.ll'l,:-l.'jltjclll."

Speaking of hope and promise, & num-
ber of publishers seem to think that
ey re about to release the next Suee (-
matin. Bot O — who, with more than
theee mnllion books i print is the ulti-
mate personal finance brand =in' in-
climed to step aside just vet, Nest month
Riverlwad will publish The Road fo
Wealth: A L.'nlllr".l.r..'h..'.lnln' Chueide to Your
Maney, the finst softcover version of (-

Guides to Dealing
With laxing Matters

ontroversy over the *Bush tax cuts”™ notwithslanding, numerous changes to the
tax laws during the past two years have gone [ittle noticed by a public prepccu-
pied with less pleasant issues. The cumulative effect of those revisions could
translate into a big year for tax guides.
“| think there's been a lot of diversion the last couple of years and people haven't fo-
cused on It,"” says Jahn Wiley publisher Joan O'Meil. “There's bean the sconomy, war
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and terrorism, and theough all of this there have beena
lot of tax changes. | think this is the year people are po-
ing to start focusing on them,”

Wiley leads the category with three major tax brands,
of which the cldest and probably best known s LK.
Lasser. J K. Lasser’s Your Income Tax 2004 takes its
trademark exhaustive approach to the tax codes, in-
cluding the nuances of the recent changes., This year
Wiley iz expanding the brand with two new guides: J. K.
Lasser's 1001 Deductions & Tax Breaks (Dec.) and LK.
Laszzer's Homeowner's Tax Breaks (Nov.) "If we just
|ooked at the tail end of the “90s,” O'Neil explains, “so
many people ware putting their money into the stock
market. Now they'ne putting it into property, 50 we
thought these was a real need for @ homeowner's

Wiley's other big book in the category is The Emst & Young Tax Guide 2004 (Jan. ), the
latest edition of a titie that leverages the accounting firm’s recognizable name. O'Neil
tells P that Wilay prints more than 300,000 copies annually of the Emst & Young and
Lazsar guides. Taxpayers who'd rather not siog through page after page of lax codes can
turn to another popular Wiley brand—introduced nine years ago, Tares for Dummies
holds readers’ hands through the process, using the brand's customary accessible, step-
by-step approach. Clearly, the publisher's major brands continue their strong perform-
ances: O'MNeil notes that Wiley has held onto market share as the availability of elec-
trenic information has generally diminished demand for print guides.,

Instead of trying to compete with tha sort of soup-to-nuts approach of a Lassar guide,
ather publishers pursue sales by focusing on specific tax-related goals.

The fact that the ultimate goal for most taxpayers is ta turn over as little of their in-
come a5 possible to the government has made How fo Pay Zero Taxes by Jeff Schnepper
(McGraw-Hill) a perennial favorite. Now in its 215t edition, the book sells more than



man's 2001 bestseller (more than 730,000
shipped o whicl has been updated to m-
clude 2003 tax law changes,

Whee Took My Money is a god exim
ple of whiat writers in this category st do
to keep selling — constantly tweak their
message in response bo changing times
['ve same is trae of Your Dont Have to Be
Kiefr by Jean Chatzky [Forttolio, Oct).
Il author’s advice, dispensed on Tadeay
and i Meney magazine, has always been
aimed at middle-income Families with
tvpical Anenican-dremm goals, such as
sending the kids to college or buving a big-
ger T, But an ber Batest Book Chatzky
maintams that all a Gomly needs o be
happy is $36,000 a vear, as long as they fol-

low some basic advice —balancing their
checkbook, making a will and saving at
least 5% af their ingome. The message is
tailor-made for a ime when many people
feel powerless o increase their income
and have been !"llh‘”:\. remninded that
they can’t afford to stake their ||,||_r|)||:u_'$:.
om big gains from their investments

“Maost peaple,” notes Portfolio pub-
lisher Adrian Zackheim, “have had a
tomgh time and there are certainly plenty
wh are not cven opening their bank state-
ments or thinking of buyving stocks.
Thev're thinking about whether their
stocks have recovered enough to sell their
stowks for the tax henefits.™

But more than the message, it's the mes-

25,000 copies each year.

For entreprenaurs scouting tax breaks, Nolo offers
Deduct 11! Lower Your Small Business Taxes, in which
Stephen Fishman highlights often-missed tricks like
deducting vacations and entertainment. “| think that's
a big issue, especially for smaller businesses or the
self-employed, they have no idea of what they can
deduct.” says the book’s editor, Lisa Guerin. Though
the book's May pub date seems like odd timing for a tax
guide, Guerin says it will still be relevant to self-em-
ployed workers, who pay their taxes quarterly instead of
GRCE A year,

While many books list what to deduct, there's one title
that t ells taxpayers how much to claim for each item, The
ItsDeductible Tax Year 2004 Workbook (Intuit, Mar.) as-
signs a charitable deduction value for some 1,500 items H:rtheﬂpﬂl 14 crowd, from
according to whether they are in good, fair or poor condi- NAL
tion. The amounts are determined through scouring thrift shops andonlune sources to
calculate tha fair market value—which is the standard the IRS uses to calculate how
much a give-away is worth—of clothes, appliances, furniture and ather commonly do-
nated items.

The bock, now in its 13th edition, sold about 250,000 copies last year, reports mar-
keting and PR manager Carey Rademacher, who tells PWthat the guide comes with two
guarantees. First, there's a refund fer anyone who doesn't save at least $300 on his or
her taxes by using the book. “The average user is saving over $500, so we feel very safe
in making that guarantee,” Secondly, if the IRS does balk at a deduction. the publisher
will send in documentation showing how it arrived at the fair market value of an item.
The company even promises to pay any IRS penalties up to $5,000 that result from us-
ing the book's guidelines. So far, Rademacher adds, the company hasn't had to make
good on thal assurance.

As helplul as these guides may be, the thought of filling out a tax return can easily
lead to chronic procrastination. But that midnight dash to the post office to meet the
dreaded deadline doesn’t have to remain a tradition forever, says Tracy Bernstein, execu-
tive editor for Mew American Library. In January, the imprint, which doesn't usually pub-
lish in this category, is releasing The Procrastinator’s Guide to Taxes Made Easy by Grace
Weinstein, who focuses on the emotional and psychological hang-ups people have about
doing their tases—something other guides ignore.

“There are a million tax books and there are a million wills and estate books. But this
is the only one that goes at the subject from an emotional place,” Bernstein says. The
book tries to help readers overcome tax phobia by breaking the process down into a few
painless steps each month. According to Bernstein, “It's made so that the person who is
overwhelmed and daunted can do it.” —K_H.
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senger who counts,
saivs Lacklwnn, who
sces greal polential in
Chatzky's accessible,
fricoddo-friend  de-
meanor, 1 think that
there is an opportimity Business
now fur a new voice o emerge and | feel
hopeful amd confident that that new voice
may very well be Jeans”

Al HarperBusiness, editorial director
Marion Maneker maintaing that the
source of the information is what really
distinguishes one personal finanee hook
from another. “The mformation that
people give can't be radically different,
The overall ideas are faisly consistent,”
Mancker savs. “We know what makes
you do well financially —save, don’t get
o debt, all the things vour grandfather
teald yon

That's the kind of bread-and-butter ad-
viee served up in the thard edition of The
Truth About Muney, a January release
from the publishers personal finance
brand, Ric Edelman. The bestselling an-
thor of five books in the category, Edel-
man is best kwown for The Truth Abaut
Money, which—with more than 325,000
copics in print— preaches such strategies
as accumulating savings by putbing
change in a jar instead of spending it. di-
versifving investments and aveiding debt
by buving a less expensive home. (We
warned vou il wasn't sexy,

category
closeup

Hooked on Classics
Edelman’s title, first pulilished in 1998, is
one among several older personal finance
guides that have been polished up and
thrust back onto the frontlist, In light of
the new cconomy’s shallered promises,
phrases like “timedested” and even "ol
Fashicned™ have become slogans to sell by,
Houghton Mifflin is building a “new”
brand out of long-time financial adviser
D Scatt, whose Walf Street Words,
arigimally published in 1988, has racked
up sales of 350,000 copies and is now in its
trd edition. He alsa published titles in
the early "gos wilh Glabe Pequaot Press un-
der the Meomey Sarts series. Houghton is
updiating, revising and repackaging those
books as o new series, David Scotts
Gourides: the first, due in May, are David
Scoft’s Guide to hu‘rshru’i’ inn Bonds and
Diavid Seatt’s Cuide to Imvesting in Mutu-
al Funds. "David has been giving advice
tor a lomg time to the individual investor,”
savs editonal project  directar Deavid
Pritchard. “He's tamght finance, written
meere than two doceen beoks and currently

Movember 1, 2007 « PUBLISHERS WeEky 31



category

conduocts workshaps

closeup on persomal finance
aned mvesting.”

Another title get-

bamagy i e Tibe i Juson

kellv's The Neatest

Business Leitle Gl to Stock

Market Trvesting ( Plume, Jan, ), Published
five vears apo. when the stock imarket was
boomumg, the baak i just as relesant now
as it was back then, savs Plumme editor-in-
chief Trena Keating, who sees itas a gul:l-.'
for the insvestor |.'.|||l|1r||\|f. T 1_':|1|.'!Il|11: I|I|.;
market, The ook bas been lli.ll.l‘.llt‘il tea re-
fleet changes resulting from the dot-com
crash and the bear marke!

Blosisinhe e Pross is ru_:u_'li'.lllu back ta
== for one of s APTINE titles, Inside the
Taedd Boak: The Classic That Crewzted the
Science of Band Analfvaie by
Hosmer anal Mot Letbowite {8y, The
book has been through =5 printings and,
aceording to the pulilisher, "1 to bood val-
wation what Benjanun Grakbam's The In-

Sieliey

tedligent Tnvestor is to value investing
“the classic” ™ MarperBusimess, by the way,
released an apdated version of The el
Dgent Investor, which was finst published
M 1, 11 Adgst

Get Real (Estate)

The renewed .q]1]1¢;.|.'.' of traditional strate-
gies, combined with rising property vilues
.|1||| ||:\11|ri|'.|||_\' lEank ||||:1|l1;.ls:1' interest
rates, has also Demted wp denand for one
of the aldest forms of investments —real
eatile.

“1'm seemg more and more real estale
fitles.” savs Ruppel, speaking not jost of
illk [ELTHT] ||\.I:\. |r||l IJE|I|II.‘\.I.' Trean Hllll..'! |lll|:r-
]|\|||'|\.|~ well H‘: 1.|:I|Ir |||r Fecenl L:.i:l'n.il:
the -.||:||_'l |||,||L-. 1, devessbiors whio v ||'.r.'d
throneh the volatliee of the past few vears
ane looking for something solud and tang-
hle to put their money into, Dearborn |
Trade Publishing s among the houses of- |
fering titles tonting profits from praperty.
I Buy Lew, Reni Senart, Sell High: Real |
Estate Investing for the Long Kun (June)
1.'\|_N;:||;'||ur1| ivesimenl propery owners |
Scont Frank and Andv Heller preach the
vartues of holding aid 1enting property in-
stead of trving to flip it for a higher price
nght awin

And for those would-be real estale te-
coons who think they can't atford to get
started, investment property expert Jarmes
Wiske offers How te Firanee Aoy Beal Fas
fite, Ay Place, Amy Tene (Sguare One
Pulalislicrs, Jan. 1 The book —witl ¢ IIJ!J—
tees steh s “Champagne House ona Beer
Tocomne™ aind " Hose Lo Lo E'JL.I.:IL'J!L
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Retiring, but Not Shy

s usual, the baby boomers are behind it. As the

oldest members of that 7&-million-strong popu-

lation bulge hurtle toward 80, publishers are

tapping nto the growing need for guides on re-
tirement planning.

Added to the sheer number of people facing retire-
mant in the near fulure is the fact that retirement has
gotten financially scarier. With uncertainty about the sol-
vency of social sacurity, evaporating pengion plans and
gutted stock portfolios, many bocmers who ance thought
they were set up for a life of leisure are now scrambling
to come up with Plan B.

They may find encouragement in Retire on Less Than

Retire on

Less
Than You

hink

FRED BROCK

You Think: The New York Times Guide to Flanning Your
Firancial Future (Times Books/Henry Holl, Feb). Author
Fred Brock, who writes the “Senicrity” column in the
Times, challenges conventional wisdom about retire-
ment, including the notion that retirees will need the
equivalent of 70%-80°% of their working income to
maintain their lifestyle. He suggests alternatives such as
working during retirement or moving to a less expensive
home or commumnity.

“Fred's great message is that you can do things and
you aren't going to be left out in the wind, you won't be
out in the streets. And | think that's something pecple do
worry about, that they’ll be pulled into elderly poverty,”

A wt w——
e e ot e
s o s 3 e e

[

says the book's editor, Robin Dennis. o o e
That anxiety is reflected in the title of Robert Reby's FAUL ORANOAARD, CPA.
Retire Withaut Worry: Simple Straightforward Answers to Thinking abead, with the
Serious Financial Questions (Robert B.J. Reby Founda- Mmlllﬂfrm Times

tien, Inc,, Jan.}. The book promises 1o answer the 250 and Perigee.

mest commonly asked questions about retirement, including when to ride out a bear
market and whether to set up a trust,

A yoear ago, the Perigres imprint of the Berkley Publishing Group released The
Grangaard Strategy by financial consultant Paul Grangaard, which fakes retireas
through a step-by-step process of investing and allocating living expenses, Perigree is
following up that title in January with a book for forward-locking boomers—Plan Right
for Retirement with the Grangaard Strategy. One of Grangaard's key tenets is that in-
vestors shouldn't become hyper-conservative as they get older.

“Everybody panicked in the last few years because the stock market tanked. It was
cbwiously difficult if you had to retire at that point when the market was at its very low-
est.” says Perigee publisher John Duff, "But Grangaard's thinking is that over the long
term the stock market is always the best place to be.”

While many guides speak to the needs of the healthy and relatively young retiree, A

naneially (Financial Times Prentice Hall, Oct.), covers the issues that come with old

immediately associated with retirement,” says executive editor Jim Boyd. He notes

that, although boomers may think they re too young to worry about such issues as as-
sisted living arrangements and estate taxes, the book could be valuable to S0-50me-
things who are caring for their elderly parents.

Guide to Elder Flanning: Everything You Nead to Know to Fratect Yourself Legally & Fi-

age. “There are legal documents, medical issues, insurance policies, things that are not

—K.H,

Wil .".lmu;_'u "= chuants 53 nontradition-
al winvs to buy property. Tt may be just the
thing for investors who gambled too heav-
Iv om tech stocks and don't have much of o
stake left lo gt back into the game.

Cleaning Up the Mess

While a few vears ago inance writers were
preaching the importance of risk-taking,
the detensive mood of this post-bust era
has spawned a trend in books for which



the underlving theme seems to be “don't
ness .

“The wuain ISR 15 thast they can
take control of their fimancial destinies,
privarily by avoiding or fixing nustakes.”
savs Lynnelte Hh;ﬂr’.mi. author of Jr:'uw.-.-..f-
ing Success: How ta Conguer 30 Caostly
Misterbes e Mt ipdy Your Wealth! (Ad-
vintage World Press, Jan.). Khalfani, a
syulicated financial colummist, contends
that most experts neglect to tell people
what mot to do. A ot of hooks will tell von
that this is what vou should do. Baf they
don'ttell vou the mistakes to avoid,” she
savs. "Dwanted fo minimize the extent lo
which people shoot themselves in the
foob.” Khalfani breaks financial planning
into five phases, including “strategizing to
meet vour personal goals™ and “buving
the nght investments.”

I'lve subtext for some of these can-
tiomary books 15 the recognition that
many people lack even basic skills for
handling money, That's the case with
twa fortheomimg Litles from Career Press.,
O, Get Rich Slow by Tana MeAleese,
explams why “relirement plans like
.1.<_]I|-.In Ay [T Ta1] |!u..' VO ]n,'a.l |M;I. '-'-lt:l
vour home could be vour worst invest-

why no-load funds can cost you

pretend to be anvthing more than a
primer for anvone who's not very sophis-
ticated about handling meney,” savs Ca-
reer Press |jl|.'\||.|.|.'||r anel |a||]1||.~||r;r B
]"r_1., who asserts that the imdust under-
estimales the IIlJIIllI!Ir.'I of |J{'|r|:i{' u||||
need such fundamental advice, Another
Career 'ress book, Make Your Paveheck
Last, by the aptly mamed Jason Rich, ad-
vises readers on the radimentary steps lo
sticking with a budget and setting finan-
cial goals. Savs Frv: " The majority of peo-
ple are not worried about getting rich,
they're worried about getting from pay-
check o pay check.”

I.;‘]1 CVETH 1||1l“'.' ik Illl HT LSRRI S :\l:ll,)ll.]‘h‘.i-
cated about money can inadvertently
shoot themselves in the portfolio, sayvs
Tim Moore, editor-in-chief of Financial
Times Prentice Hall and editor of Invest-
ment Fables: Exposing the Myths of Can't
Miss Invesiment Strategies by Aswath
Damaodaran, According to Moaore, “This
th I'I 1.“.!' llfi. r'.l. Iilllh 1|| l'l'l!: COMmITen-
Iy touted investment “can’'t miss’ strategics
thal have been famons for about 100
I| Clls—ih II.IJI!: II':IIFL\ I‘:l.\.l'l.{' ||{"|_'|| 1.\.'[]1tl:'||
around these stralcgies and his e
proach is to look at these particular fables
and analvze them and at the end of the
chapter say, ‘these are the very limited cir-

" This Febriare release “doesn’t
| Thompson. “We think “because of this,

cumstances in which I|||':r work,” ™

Already made a big money mess? Kim-
Berly Lankford, the “Ask Kim” colummnist
for Kiplingers Personal Finence and
]\:Ipl INECL.C00, Proy ides i senes of |lt‘|[:l-
ful tips —"Sgueese Money from Youn
House,” “Loawer Your Tax Bill,” ete. —in
Resere Your Financiel Life; 1 Things You
Cran Do Now to Get Back on Trirck { Me-
Crraw-Hill, Oty 71 think there's definite-
Iv a shell-shock factor in today’s market-
place,” Ruppel savs. “The kinds of titles
vorn e secing trom MeCieaw=Hill and oth-
ers reflect that.” Last month the publisher
released Money Mistakes You Can’t Afford
ter Meeke, i which U8, News and World
Report financial columnist Paul Lim
promises to help readers avoid common
financial missteps

For readers willing to g0 dg:upn;_'rt{} dis-
cower the reasons for their financial
serew-nps, Thomson Texere is releasing
a revised paperback version of Foofed by
Randomness Revision: The Hidden Role
of Chance in the Markets and Life by
Massim laleb (Apr.). The book's premise
is that people make decisions —includ-
ing investiment decisions — based on cor-
relations that don’t exist. “In many ways
vou and [aseribe cause and effect when
there is none.” says publisher Myles

that.” When really it’s random.” Investors
are particularly volnerable 1o drawing
these connections in this era of all-day fi-
nancial news channmels and real-time In-
ternet stock gquotes, savs Thompson, He
explams that thase investors who tune in
to the randomness of the markets can
tume out the distraction of the chattering
pundits and make more rational choices,

The book is part of a field of stady
called “behavioral finance,” which ex-
plains how some beliefs and attitudes
lead to conn
ductive fimancial de-
cisions, For example,
emplovess mvesting
e e companies
they work for through
their gouik)s  make
themselves unneces-
sanily vulnerable o
the company's mis-
fortunes. "It feels
good, it feels like I'm
|1|:'i.l1|_: ]-I'I:'.:II o my
company, but in res
ity it would he
simarler to invest my
ITIRERE Y imn |||||,F|IIL"|
company—I'm  al-

rr.l(l:u lI'|H..'suI|I:Ig my
caresr in that compa-
ny." Thompson says.
He ]]rﬁ'lil.'h that be-
havioral finanee will
b the next hot topic
i personl nll;lllﬂ't‘ EUSIHESS
ame esling books, and is releasing a
number of related titdes, including Be-
havioral TrrJ'LIll'ng.' Methods for Measu ring
Investor Confidence und Expectations by
Woody Diorsey [Nov, '

category
closeup
- [

Selling Sisterly Advice

Just as publishers adjust the sophistication

| of their financial books 1o the knowledge

level of the readers they're PUFSUINE, 50
also are they malding their messages to ap-
peal lo certain demographic groups

“For persomal finance, the more vou
can tailor the book to a \pl.'n;'||-|'r.' 1k
the better it is; people tend to buy books
that reflect their own experience,” sans
Ann Camphbell, editor of Gir, Make Your
Moarney Grow!: A Sisters Guide to Profect-
ing Your Future and Enriching Your Life
b Clinda Bridgforth {Broadwav, Dec.)
The book picks up where Bridgforths first
title, Ciiel, et Your Money Straight! left
off. “This new ook is more about invest-

ket,

[ ing, planning for the fatare,” Camphell

savs, “The first book was mare abont pay-
ing off debts and getting vour financial
house in order” Since the asumed audi-
ence for personal finance books is still
white and male, as an African-American
waman Bridgforth is representative — and
presumably appealing to—two key niche
atdicnees

Investing Suceess author Khalfani also
happens to be a black woman. And while
her immediately fortheoming book aims at
a general audienee, she's not unaware of
the sales potential for more targeted titles

o

The New
Investor

The latest entries from two reliable brand names

(Warner, McGraw-Hill}.
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ingnces can frequently have a
spirifual component-—considar
the Bible, which is laced with ex-
hortations to help the poor and
warnings against the evils of loving meney.
And inspirational publishers ara turning
out personal finance tithes that use scrip-
ture to back up their strate-
gies, preaching that you
can’t serve God until you pet
a grip on mamrmian.
Broadman & Holman's
fronllist contains sevaral
money-management titles,
including No Debt, No
Sweat! (lan. ), in which Steve
Diggs teaches that spiritual
powerty leads to overspand-
ing, resulting in debt that
robs Christians of peace and
fraedom. In the author's
words, “Whether it's paying
off a car loan that's mosne
than the value of the car it-
self, higuring a way to fi-
nance college without rob

Getting

ning that includes scriptural principles.”
The book's chapters link a house's mams
with financial concerns. The kitchen, for ex-
ample, holds “a recipa for financial freadom
{planning and budgeting).”

The Bibbe, of course, has always been sub-

Mammon-Friendly Tomes

bing the retiremeant fund, or for-one canned goods they
learning to walk more score with a coupon and do-
seranely with God—it all has nate them to a poor family, or
to do with what enslaves us.” contribute the money they
Qut last manth from B&H save buying bulk to charity.
Is Getting Your Financial “It's not just to save money to
House in Order: A Floorpian makxe your budgel better, but
for Managing Your Money by it's also to share God's bless-
David and Debbie Bragonier,  Inspiring financial sawy  ing with athers.” says Julie
which the publisher calls "a ‘Bgfmﬁm“ Smith, Bethany's managing
biblical parspective on plan- —_— editor of adult fiction. But

ject to sharply conflicting inferpretations, In
Farthful Finances 101 : From the Poverty of
Fear and Greed to the Riches of Spiritual In-
vesting (Termpleton Foundation Press, July
2003), Gary Moone accuses other spintual
leaders and books—Pat Robertsan and The
Prayer af labez, for exampla—aof misleading
readers about what the scrip-
tures say about maney, “His
whole basic premise is that
this s a koving God that we
have," says Templeton direc-
tor Joanna Hill, “It isn't the
vengeful perspective that
many people have been
taught. We don't hawve 1o live
in fear.”

Bethany House takes a
subtler approach to mixing
mangy and religion with
Shop, Save and Share by Ellie
Kay. This January release
reads much like any secular
guide to squeezing a dime;
the differance is that readers
are urged to take those two-

Your

Hou$e

don’t expect the book to be filled with scrp-
ture verses [ustifying the purchasa of
generic asparin and gently used toasters.
Says Smith, “If it's practical and makes
good common sense, Ellie isn't going to try
to find a biblical reason for it." —K.H.

She's planning to tum [evesting Success
into a serics, with hooks for women,
Adnican-Americans, couples, baby boomers
and small-business owners

Aiming at women of all races, the duo
behind WIFE. crg [(Women's [nstitule of
Frnaneal Education ), Candace Bahrand
Chimta Wall, has written 1ty More Than
Muoney, [t Your Life (Wilev, Jan.). The
book offers a strategy based on a model
called the "Money Clob,” a support group
in which women gel together to discuss
maney in the same way they might gather
To talk about weight loss
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Got It and Want to Keep It?

Afew publishers are catering to those rare
and lucky familics dealing with the prob-
lems of affluence. Mue in April from
Bloemberg Press is Family Wealth — Keep
ing It in the Family: How Family Members
arrd Their Advisors Preserve Hurrran, Trtel
fectual and Financial Assets for Generg-
tions by attorney James Hughes. A long-
time adviser to the wealthy, Hughes self-
published the book in 1997 and has sold
u,zoo copies through word-of-mouth. For
well-heeled parents who don't want 1o
spoil thetr children, help is commng from

Sunplon Press in the form of Choking an
the Sthver Spoorn: Keeping Your Kids
Healthy, Wealthy and Wise in a Land of
Plenty by pavehiatrist Gary Buffone.

In the just-published Dearborn title
Wealth Protection Secrets of o Millionaire
Read Fstate [nvestor, attorney William
Bronchik advises the nch o \.pr.'lld the
good times preparng to protect them-
selves from such dive events as an 1RS dis-
pute, a lawsuit or a failed business. Those
wha aspire to millionaire status (a fairly
mclusive group, one suspects| might want
tor cheek ont Broadway's The Autometic
Millianaire: A Powerful Cne-Step Mlan to
Live and Fimish Rich (Dec.i by David
Bach, author of matioal bestselles Smart
Wanten Finish Rieh, Smart Couples Fin-
ish Ricl amd The Finesh Rich Workbook,

It may he a streteh o pronounce it a
trenl, but s couple of publishers are tak-
ing what could be called a "guilty pleas-
ure” approach to persenal finance.

In August 200z, Mutuals.com v-p Dan
Ahrens and his colleagues lannched the
Vice Fund, which mvested salely in "sin
stocks™ such as tobacce, aleohol, adull en-
tertainment, gambling and weapons pro-
duction. The reasoming was that even in
the worst cconomy people still spent mon-
ev on their sins of choice, In February, St
Martin's is publishing Alirens's lnvesting
in Vice: The Recession-Proof Portfolio of
Baonze, Bets, Bombs and Butts (excessive
alliteration apparently being one of the
author’s nanghty hahits)

“There has been a backlash against
same of the “socially responsible” invest-
ing,” savs 5t Martin's editor-in-chicf
George Witte, A ot of these socially re-
sponsible funds, (a), don’t do very well;
amed, (b, aren't really socially TEApOnsi-
ble”™ Witte adds, “Dan's print is that if vou
want o be socially responsible, give to
charity”

In case investing in cigarettes and dirty
mmies it politically ineorrect enoungh,
Plummie is publishing a guide o prosperity
through a tactic that has worked for cen-
turies —gold digging. How to Marry Mo
ev by Kevin Dovle (Mav) is packed wilh
nuggets of wisdom, such as the necessity
of developing a realistic plan. If vou want
rich, for example, vou may have to forget
abant good-looking, Flume's Keating calls
1his t|'|1.' |'|!||.:IL. “EI.:II ||||.' e slon ]H\.JLlIlH [{¥]
make millions quickly, risk-free and with
no money down.” While she admits the
ook won't be for evervone, she points out
that, “It's the one self-help book that, if
nsed suecessfully, can render all others

unecessan.”



