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ince 1999, David Bach has produced five FinishRich Books, the [ast three blockbuster
bestsellers. He's created the nation's leading financial planning seminars, with 500,000+

atte and counting. He's the Money Coach for America Onling, a regular.on CNN,

and seon to appear on an episode of The Oprah Winfrey Show based on his new book,

The Automatic re. Yet he struggles daily with why his business isn't growing faster
and why his brand isn't taking off quicker. News flash, David: you're poised to go global.

Mow the "nice guy” of finance talks about how he's come so far (even if he doesn’t sea ith




course 1 was 3 senior vice presdent at Morgan

Stanley, atting with some clients who were worth 38
million discussing how | was going ta ged ther dandena
chezks to them in Europe,” he savs *1 had an out-of-body
eepenience amd o yooce said, 'Dasid, you can keep doing what
you are dorng and retire at 45 3 multi-millionaire—but will
God say ‘Dawd, well donel You helped 60 millionzires man-
age their moneyl' The aaswer wasa rsounding 'no’ Then
| heand: "Or wau can risk it all, faze finascial uncertainky ang
dedcate your life to helping millions become fingncally
secure who currently sre not! That was the moment |
decded to walk away from financial security and 3 suc-
cessful career to follow my pasmon and help millions ratber
than a few”

Whether it was due to 3 quasi-mystical aipenenae or
good instincts, Bach's leap of Faith kas landed him in an
emaable position [n 1353, giving up & successful financial
planning career with over $830 million under manage-
ment, he wrote his firal book, Smart Wormen Finish Srch
Today, be'sbuilding 3 media empire amund one central prn-
cplz: helping people make sense of money (o improve
their Ives. With over a million beoks in print, his " Finish Rich®
serminars osnsed to financial advisors and taught aver
10,000 tires, 3 radio program and beyand, David Bach, trus
to his namesike, 15 composing @ masterpiece Personal
Brand based on personal connection with fans, a genuine
passion for making a differenca, and 3 kot of hard work.

D'.wm Bach clearly recalls the mament he changea

OVERTURE: OWNING McDONALDS

It all stansd with Grandma Raze “My grandmotker had
started with nothing at the age of 320, decided she wanted
b ke nich, and started investing” Bach says, “50 she fartea
imvesting 3 dellar par week from her paycheck, and even-
tually she became 3 milliomnsie One day she took me to
MecDonalds when | was seven years oM, and she said to me
‘David, there are thres types of people: those who come to
Mcllonalds to eat, thoze who work at McDonalds, ang
these who awn MeDonalds Growing up, you wanb tobe an
owner”

With some prodding From Grandma Rose, the boy walkes
up to the store manager and asked, "Are you 3 publicly
traded company® The manager who must have thaught be
was on Candrd Crmera told him it was, and when Bach'’s
grandmather toak him home, she showed him bow bo buy
his first share of stock "At seven | bought MeDonakd’s and
al rine | bought Disncylind,” he says “From then on, | was
hooked.”

Bach proved 1o be something of  Nimancial prodigy, A
scien of financral planners, he had grown up attending the
financial classes his fatheér taught. He remembers, at 13
he was at his best fiend's house having dinner when the
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friend’s parents [the falber was 3 braen surgeon] kad an
argament over C0 rates Spontansously, Bach said, "Freouse
me, but at your income level you shouldn't even be inwest-
ingn Ol You'd easily oome out ahead with "AAA" fax-
free municipal bonds * Talk aboul foreshadowing,

Asife fram the eguity thely may have in ther homes, mast
Americans don't really have eny savings to speak of On
overage, mast of us hove kess than three menths" worth of
exgenres o the bank

Why so [ittier The answer s sample.. Mast of us waste o
lataf what we eam an Smal things "l put qeeta tiv marks
around smali things because the phrase & misfaading, The
sa-colled small things on which we wrste moncy every doy
oo add wo i @ burry B ife-chenging emounts thet wlb-
murbelycan cost us our frecdom,

David Bach, The Autamatic Miionaie

FIRST MOVEMENT: SMART WOMEN
Bach's breakout was chance, but chance he was prepared
to embrace. Asan adult, he took over teaching some of his
father's bage financial courses, Rranoe 101, a5 he cals tham
“I warnited to build my cwn training specialty, but | didn®
know what it should be,” he sys But as fate would have
it, several of his Morgan Stanley clients pazsed away within
3 shart period, most of them men, A3 resull, their wives
wete suddenty forced to handle finances for the fist time
in their lves_and mamy of them lacked even the most
hazic shills

Bach saw thi a5 s micke, his
appariunity, snd jumped at 1 *l
thought: teach seminar for women,”
he says | got & hotel room in
Lafayette, California and did the
seminar, and it was 3 huge sucoess,
Wamen asked if there would be
mare. | starled doing seminars at
companizs, with Tony Babbirs and
sharing the stage al esents with
John Gray {author of Men Are from
Mz, Women Are Fram Venwsl, you name it Afer ane
evenl, women lined up to "buy his book,” but Bach didn’
have one. *1 realzed thet if | wasever going to resch mil-
liors I'd need @ book,” he says

EMOTION, NOT FACTS

Surprisingly, no one had written a book about finances
armed at women, Bach also notiosd that most financil
books writhen far lypersons were condescending, and bar-
raged reacers with data. "l began bo ook at what motivates
pecple, their values and their creams, and buil 2 financial
plan around those things,” he says “That style really
appeabed to people. We took a boring tepic and made it fun.”

“The

(Wil

our freegom.”

so-called small things
NCT We Wasie money
every day can add up ina
hurry to Iife-changing amounts

that wltimately can cost us
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THIRD MOVEMENT:

THE AUTOMATIC MILLIONARE

Today, David Bach isall about his tatest book, The Automatis
Mitvonaire, thebaak he belitves will catapult him high anta
the bestseller [stsand into the hearts of millions who “just
want the secret to becoming nizh.® “What Wha Moved My
Cheesa? did far business, The Automatic Miffanaire s gong
to-do for kearming about money,” he says The book is clas-
=ic Bach: solid, commion sense wisdom and infomaton pre-
sentedin a conversational, easy-to-understand style that
really connects with resders The message i3 no less appeal-
irg: by adopting some basic, easy spending rules and tak-
ing achvantage of automatic bransactons, you can save, get
debt-fiee, and be a millionarre by retirement.

FINALE: PERSONAL CONNECTION

AND MAKING A DIFFERENCE

But it's not the books, seminars, radio shows or IV appear-
ances that hawe taken Bach From a Morgan Stanley deskto
the cusp of Personal Brand superstardam, Al those chan-
nets are smply anifastations of the quality that s the qud-
irgg star of his Persanal Brand: his genuine commitment to
and pazson for helping others and making a difference in
Their ives

“I'm completely fusled by people wha sy that my pro-
gram haschangedtheir Ives.” he says "l know in my heart
that | am turning people’s whole financial lives around”
Thanks 1o a relaxed style and a talking-1o-a-friend approsch
to finance, Bach makes 2 deep personal connection with his
audences, leading lsteners, readers and seminar attendess
ti Feed ke they really know him,.and that he realy cares
about them.

“Ityou bokat my books, I'm not on the cover,” he says
"My initizl goal was to build 3 brand that didn't revolve
around me. But when people finish reading my books,
they feel like they know me, I'm 2 friend There's emotional
connection 1o me”

That connection has preved frerzely loyal When Bach's
“latte fFactor® phrase first become popular, 3 woman went
on CNBC and used the phrase without Bach's permission.
Fans sent him incensed #-mails warning him that the
woman was stealing his concepl. "When the Fans ke
your, they have your back,' be says

And his fans do love him, in growing numbers. But
Bach’s ultimate goal is greater than selling books or mak-
ing money, "My goal is uitimately to bave 3 huge com-
mumity oF-a million hke-mnded people wha want 1o make
the world @ betler place, who realize that financial
freedom gives you the money and time and enzigy to
oo that” i

Tim Vandedey iz editar-in-chisf of Peter Monteya's Personal
Branding.

I don't do this for
glamour. | do it
becayse | want fo
make a diffsrence in
the world.”
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